Section 2:

Thoughts on the Creativity of the Creative Writers’ Group


With the excitement and pioneering spirit of the newly built University of California campus in Merced, students have started setting up the founding clubs, groups, and organizations.  One of the new installments to this long list of clubs is the Creative Writing Group.  It is a small group of unique individuals who are very creative on personal levels in stories, tales, poems, and pieces; however, the group, as a unit, lacks the empowering and inspiring charisma that their stories convey.   

Yes, the Creative Writing group is still in its infancy, but that doesn’t give it a license to be boring; in fact, it needs to strive to be outrageous to be noticed.  Many universities and secondary schools have extra curricular programs such as creative writing groups and they have the ability to say that the school was established prior and the “group” had time to work the bugs out.   UC Merced still can find a happy medium but it will take dedication and commitment.  

The students and staff are more or less friendly and pleasant during this time, but the true problems lie in the organization, planning, promotions, setting, and communication of the group as a unit.  

The organization and planning of this club is not concise enough for a beginning group.  Although there is a set date and time for the meetings, Mondays at 6:30 pm, there needs to be more direction at this stage.  Agendas, topics for future writing assignments, round table discussions are all set into stone as well, but lack the fundamental creative and in depth connection between the individuals.  Thus, there cannot be fun yet challenging topics to then shape agendas, future writing assignments, and etc. around.   This organization of individuals has been congregating for a month and still has not set goals for the forward movement of the group.  This cluster of individuals needs to have plans and visions to transform itself from a small strange cult to a major contributor and inspiration for the campus in the future.  

Since the school is new, this is a perfect opportunity to become connected to the town of Merced, which has opened its heart to the campus and the students who attend.    By being connected with the Merced, the group would be able to get involved with local organizations and events that may have something to do with the writing field.  Another university that has a large focus on its creative writers is the University of California at Riverside. UC Riverside has a small and humble web page (http://www.creativewriting.ucr.edu/writer_week.html) that keeps its members and potential members abreast of events occurring both in the community and on campus. 

Another problem this gathering seems to have is promotions.  I have yet to see a single flyer announcing an event, time, date, and location in the four weeks of the club has been in existence nor much by way of recruiting prior to the first meeting.  On a campus as small and as unique as these one, word of mouth is not always (or ever) the best way to spread the news.  Thus, it is still under the gun in terms of the number of people that attend.  The University of Minnesota also has an amazing creative writing program in which they promote their group through their website and through constant connections with the student population.  However, the majority of information is brought to the attention of students through the numerous publications on campus, like Dislocate, SASE Wings, Voices from the Gap, and The Wayfarer, which do everything from “expanding their (students) knowledge of compiling, editing, and designing a literary magazine.”  In Dislocate (the first student run national literary journal at UMN) their goal is to “focus on the lives and works of women writers of color in North America” in the Voices from the Gap World Wide Web Project (“Creative”).  Having goals like printed literary journals, websites, and events, both on and off campus, would steer the writing group in the right direction.  

Another point that the group seems to be lacking on the setting of the meetings.  Sure a white washed room that hums of halogen lighting and has an obtuse painting of “Emily,” the devil child with blacked eyes and a toothy smile, might be a great location for an interrogation room but from a creative standpoint it is unworthy.  Though if one uses one’s metaphorical interpretation of the room, it may be seen as a type of blank canvas in which to create masterpieces. However, the room is a little too stuffy to really let lose and be comfortable in.  The Mainzer has repeatedly offered to host a once a week, or twice a month night for UC students to gather in its grand halls.  Wonderfully delightful food is also available.  This would help to relax and encourage the students and staff to let their minds become more creative.  “Mixing it up a little, even if it can’t be for every meeting, causes the students to become more involved and more excited about their time there,” said Eileen Borzencki, a host teacher of the afternoon poetry club at Frazier Mountain High School.  

However, the biggest flaw with the Creative Writing Group seems to be the subtle disconnection between the staff and students. It has been my personal observation that the students and staff seat themselves at opposite ends of the room or table.  Although, this club is after-hours/class organization, there still seems to be a teacher/student relationship as opposed to a mentor/student relationship. “At workshops and meetings, it is the students time to communicate, sometimes their deepest thoughts, that they are looking for guidance and acceptance on, not a pass or fail grade,” commented Mrs. Borzencki. 

But the biggest question of all is, whose group is it?  The students’ or the staffs’?  How much creative freedom does the Creative Writing Group have within itself?  But, most importantly, where is it going?  These are all questions yet to be answered.  However, the need and the potential for this campus organization are great both on and off campus, the Creative Writing Group just has to find its identity at the University of California, Merced. 
