
It’s that time again: College Football Season. For many fans, that means watching their favorite team on the big screen from the comfort of their own home. But for Clemson University fans living in Tiger Town, game days at home cause so much more than just the excitement a football game; they cause increased alcohol consumption, traffic and revenue and jobs for local businesses. 
When a home game arrives in the small upstate town in South Carolina, alcohol follows right along. Many Clemson University Tiger fans choose to drink socially while waiting for the game to start. Tailgating and drinking alcohol almost come hand in hand before football games. Safety is a key issue when it comes to alcohol consumption. However, the lack of security guards and police officers during tailgating hours often allows underage fans to get away with alcohol use, which is not only illegal but also unsafe. Although, when these juvenile drinkers are caught, every measure is taken to make sure they are safe and punished for breaking this law. 

Alcohol is not allowed in the stadium, nor is it sold, so many fans become sober during the game. However, there are always people who have no tickets and are forced to continue their party outside where they had been tailgating with their game-going friends. These fans are more likely to continue drinking throughout the game and drive home intoxicated. And with the increased traffic and pedestrians, this is a dangerous, and sometimes deadly idea for anyone. 

Everyday traffic in Clemson is normally backed up, but it is significantly worse when Clemson plays at Death Valley, the Tiger’s stadium. Fans flock to the area increasing traffic drastically. In order to keep drivers safe, more police units are dispatched to the area; lights are controlled by police officers so they can keep the intersections moving smoothly and wreck free. Though much of the traffic is caused by cars, game-going pedestrians also cause the back-ups and traffic jams. Many cars are forced to stop on busy roads in order to let pedestrians cross. These brave jay walkers put themselves, as well as car passengers, in danger.
 As bad as the dense traffic in the outer parts of Clemson seems, the congestion is doubled when driving near the stadium. Roads are blocked off in order to let fans attending the game walk to the stadium safely. Although safety should and always is the number one concern, the detours created by Clemson’s home games are both maddening and time consuming. 
Local businesses in Tiger Town look forward to Clemson playing at home because the games bring people and revenue to the town. When game day comes around, you can bet every Tiger fan will be wearing an orange or purple shirt, but for those who don’t have one, Clemson’s downtown stores can fulfill those needs. These businesses see a jump in pre-game revenue because of their sales of Clemson apparel. In addition to local businesses, restaurants and hotels also see increased profits. Out-of-towners pack into nearby hotels, and for larger games, such as the rivalry against The University of South Carolina, hotels become completely booked for miles.  These traveling fans mostly eat out while they stay in Tiger Town, giving restaurants the jump in business to match that of local hotels and stores. Ticket sales for the games go to funding the university’s sports programs as well as other activities the university may hold or sponsor. 
In addition to providing revenue for these activities, Clemson games also provide jobs for locals. Not only does the stadium need to be cleaned of garbage and debris after a game, the popular tailgating and parking areas do as well. Maids in hotels also see more work, as they are needed not only to keep the rooms clean for game-going guests, but to also keep these guests satisfied so they will return. Clemson games bring money and tourism to the college town, and they also provide opportunities for locals to work in the famous Death Valley Stadium. 
In comparison to the booming sales before Clemson games begin, extra revenue for restaurants and stores is virtually non-existent during the game. Many fans prefer to cook out while tailgating rather than sit down in a restaurant. And businesses unrelated to Clemson see little to no business on game days, because most would desire going to the game, rather than shopping. Retail stores see few customers because they sell merchandise that is unnecessary for game day satisfaction. 
Clemson football home games bring much satisfaction to the college town. Although traffic and alcohol can be very frustrating to deal with, the additional revenue and work, made possible by the home game, makes it all worth it. Clemson games should not be looked down upon, but appreciated for the benefits they bring to the town. 
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